
Course Name : Cultural Studies and Media: The Basics
Course Code : CP523

L = 3, T = 0, P = 0, CH = 3, CR = 3

Understanding Media: Chomsky, Baudrillard and Habermas;

Journalistic roles Vis-à-vis Commercial roles; Global, National and the Local Media

Public Opinion, Knowledge, Beliefs and Assumptions;

Media, Politics and Nation; Media Inclusion and Exclusion;

Media Propaganda;

Production of Audience; Counter-culture and contemporary trends;

Pop Culture; Fashion; Tabloids; New Media; Advertising;
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