
REPORT‌ ‌ 
C‌ ‌Drive‌ ‌with‌ ‌Sam‌ ‌Rufus‌‌ ‌  

‌ 

Day‌ ‌1‌ ‌ 
28‌ ‌January,‌ ‌2021‌‌ ‌  

‌ 

C‌ ‌Drive‌ ‌with‌ ‌Sam‌‌Rufus,‌‌a‌‌three‌‌day‌‌long‌‌online‌‌workshop‌‌on‌‌'Creative‌‌Thinking'‌‌was‌‌organized‌‌by‌‌the‌‌                                   
Department‌ ‌of‌ ‌Mass‌ ‌Communication‌ ‌and‌ ‌Journalism,‌ ‌Tezpur‌ ‌University‌ ‌from‌ ‌28‌ ‌January‌ ‌,‌ ‌2021‌ ‌to‌‌30‌‌                             
January,‌ ‌2021‌ ‌.‌ ‌It‌ ‌was‌ ‌aimed‌ ‌at‌ ‌encouraging‌ ‌creative‌ ‌thinking‌ ‌practices‌ ‌among‌ ‌students‌ ‌and‌ ‌was‌‌                             
attended‌ ‌by‌ ‌the‌ ‌students‌ ‌of‌ ‌both‌ ‌Mass‌ ‌Communication‌ ‌and‌ ‌Journalism‌ ‌as‌ ‌well‌ ‌as‌ ‌students‌ ‌of‌‌                             
Communication‌ ‌for‌ ‌Development‌ ‌course.‌‌ ‌  

Mr.‌‌Sam‌‌Rufus,‌‌founder‌‌director‌‌of‌‌EPIC‌‌(Enriching‌‌People‌‌in‌‌Creativity)‌‌introduced‌‌himself‌‌as‌‌a‌‌'Learning‌‌                               
Person',‌ ‌which‌ ‌in‌ ‌itself‌ ‌spoke‌ ‌volume‌ ‌about‌ ‌his‌ ‌experience‌ ‌and‌ ‌creativity.‌ ‌He‌ ‌started‌ ‌the‌ ‌session‌ ‌by‌‌                               
unfolding‌ ‌the‌ ‌word‌ ‌'Fundamental’,‌ ‌where‌ ‌he‌ ‌guided‌ ‌the‌ ‌students‌ ‌to‌ ‌move‌ ‌beyond‌ ‌the‌ ‌idea‌‌of‌‌seeing‌                               
‘fundamental’‌‌as‌‌‘basic’,‌‌instead‌‌focused‌‌on‌‌it‌‌being‌‌viewed‌‌as‌‌something‌‌‘essential’‌‌.‌ ‌It‌‌was‌‌followed‌‌by‌‌                                 
the‌‌topic‌‌'Why‌‌Creative‌‌Thinking‌‌is‌‌essential?’.‌‌He‌‌also‌‌said‌‌that‌‌we‌‌need‌‌to‌‌'look‌‌through‌‌our‌‌ears‌‌and‌‌                                     
hear‌‌through‌‌our‌‌eyes'‌‌in‌‌the‌‌quest‌‌for‌‌creativity.‌‌Further,‌‌he‌‌explained‌‌every‌‌topic‌‌in‌‌a‌‌very‌‌creative‌‌and‌‌                                     
interactive‌ ‌manner,‌ ‌supported‌ ‌by‌ ‌a‌ ‌wonderful‌ ‌PowerPoint‌ ‌presentation.‌‌ ‌  

The‌ ‌next‌ ‌topic‌ ‌of‌ ‌this‌ ‌session‌ ‌was‌ ‌'What‌‌makes‌‌our‌‌brain‌‌tick?’,‌‌where‌‌he‌‌explained‌‌the‌‌students‌‌that‌‌                                   
there‌‌is‌‌nothing‌‌called‌‌'captive‌‌audience'‌‌and‌‌dived‌‌into‌‌AIDA‌‌(‌‌Attention,‌‌Interest‌‌,Desire,‌ ‌Action)‌‌plan,‌‌                               
which‌ ‌forms‌ ‌the‌ ‌basis‌ ‌of‌ ‌any‌ ‌marketing‌‌and‌‌advertising‌‌strategy.‌‌Touching‌‌the‌‌head,‌‌heart‌‌and‌‌feet‌‌of‌‌                                 
the‌ ‌customer‌ ‌were‌ ‌the‌‌three‌‌foundational‌‌pillars‌‌of‌‌any‌‌strategic‌‌planning.‌‌He‌‌also‌‌emphasized‌‌on‌‌the‌‌                               
significance‌‌of‌‌selling‌‌a‌‌desire‌‌to‌‌a‌‌consumer‌‌and‌‌not‌‌the‌‌product.‌‌He‌‌stated‌‌that‌‌“Good‌‌is‌‌the‌‌enemy‌‌of‌‌                                       
great.”,‌‌when‌‌one‌‌is‌‌satisfied‌‌with‌‌the‌‌status‌‌of‌‌something‌‌being‌‌good,‌‌they‌‌don’t‌‌strive‌‌for‌‌the‌‌greatest‌‌                                   
possible‌ ‌outcome.‌‌With‌‌that‌‌in‌‌mind,‌‌he‌‌led‌‌the‌‌student‌‌participants‌‌to‌‌the‌‌'Black‌‌Cylinder‌‌exercise'.‌‌It‌‌                                 
was‌‌an‌‌extremely‌‌creative‌‌and‌‌innovative‌‌exercise‌‌where‌‌the‌‌students‌‌were‌‌asked‌‌to‌‌think‌‌out‌‌of‌‌the‌‌box‌‌                                   
reasons‌‌for‌‌'why‌‌did‌‌the‌‌black‌‌cylinder‌‌fall?’.‌‌This‌‌exercise‌‌encouraged‌‌out‌‌of‌‌the‌‌box‌‌thinking‌‌and‌‌helped‌‌                                   
the‌ ‌students‌ ‌to‌ ‌indulge‌ ‌in‌ ‌creative‌ ‌thinking.‌ ‌He‌ ‌also‌ ‌talked‌ ‌about‌ ‌the‌ ‌importance‌ ‌of‌ ‌being‌ ‌a‌ ‌'game‌‌                                 
changer'‌ ‌in‌ ‌today’s‌ ‌competitive‌ ‌market‌ ‌space,‌ ‌where‌ ‌one‌ ‌has‌ ‌to‌ ‌constantly‌ ‌think‌ ‌creatively‌ ‌and‌ ‌see‌‌                             
things‌‌in‌‌a‌‌different‌‌way‌‌than‌‌what‌‌others‌‌normally‌‌do.‌‌Not‌‌being‌‌different‌‌in‌‌Advertising‌‌could‌‌simply‌‌be‌‌                                   
a‌ ‌virtual‌ ‌suicide.‌ ‌ ‌   

For‌‌the‌‌next‌‌part‌‌of‌‌the‌‌session,‌‌he‌‌briefly‌‌discussed‌‌about‌‌the‌‌barriers‌‌of‌‌creative‌‌thinking‌‌and‌‌assigned‌‌                                   
the‌ ‌next‌ ‌task‌ ‌i.e.‌ ‌“to‌ ‌identify‌ ‌the‌ ‌barriers‌ ‌to‌ ‌creative‌ ‌thinking‌ ‌and‌ ‌find‌ ‌how‌ ‌to‌ ‌breakthrough‌ ‌these‌‌                                 
barriers”.‌ ‌This‌ ‌was‌‌a‌‌group‌‌task‌‌where‌‌students‌‌were‌‌directed‌‌to‌‌different‌‌Zoom‌‌breakout‌‌rooms.‌‌Each‌‌                               
team‌‌discussed‌‌and‌‌finally‌‌gave‌‌a‌‌presentation‌‌based‌‌on‌‌there‌‌discussion‌‌on‌ ‌barriers‌‌to‌‌creative‌‌thinking‌‌                               
and‌‌solutions‌‌to‌‌these‌‌problems.‌‌This‌‌exercise‌‌helped‌‌the‌‌students‌‌to‌‌bring‌‌all‌‌that‌‌they‌‌learned‌‌in‌‌the‌‌                                   



session‌‌to‌‌practical‌‌use.‌‌Along‌‌with‌‌the‌‌inputs‌‌from‌‌the‌‌students,‌‌Mr.‌‌Sam‌‌added‌‌the‌‌following‌‌to‌‌the‌‌list‌‌                                     
of‌ ‌barriers‌ ‌-Self‌ ‌Imposed‌ ‌Barrier,‌ ‌Victims‌ ‌of‌ ‌habit,‌ ‌Anemic‌ ‌Thinking,‌ ‌Easy‌ ‌Satisfaction‌ ‌and‌ ‌World‌ ‌of‌‌                             
excuses‌ ‌.‌‌ ‌  

The‌‌session‌‌was‌‌well‌‌planned‌‌and‌‌students‌‌were‌‌given‌‌stretch‌‌breaks‌‌to‌‌sink‌‌in‌‌what‌‌was‌‌discussed.‌‌The‌‌                                   
students‌ ‌were‌ ‌also‌ ‌given‌ ‌a‌ ‌post‌ ‌session‌ ‌activity-‌ ‌ 

For‌‌MA‌‌MCJ‌‌students,‌‌they‌‌had‌‌to‌‌identify‌‌a‌‌product/service‌‌presently‌‌being‌‌advertised‌‌and‌‌discuss‌‌what‌‌                               
aspects‌ ‌of‌ ‌its‌ ‌campaign‌ ‌they‌ ‌found‌ ‌CREATIVE.‌  ‌And‌ ‌find‌ ‌what‌ ‌MEDIA‌ ‌has‌ ‌been‌ ‌used‌ ‌effectively.‌ ‌ 

(‌4‌ ‌Groups‌ ‌had‌ ‌to‌ ‌make‌ ‌a‌ ‌15‌ ‌minute‌ ‌presentation‌ ‌each‌ ‌on‌ ‌the‌ ‌findings‌ ‌on‌ ‌Day‌ ‌2.)‌ ‌ 

For‌ ‌MA‌ ‌C4D‌ ‌students,‌ ‌they‌ ‌had‌ ‌to‌ ‌identify‌ ‌a‌ ‌Social‌ ‌Issue‌ ‌campaign‌ ‌presently‌ ‌being‌ ‌advertised‌ ‌and‌‌                               
discuss‌ ‌what‌ ‌aspects‌ ‌of‌ ‌the‌ ‌campaign‌ ‌did‌ ‌they‌ ‌find‌ ‌CREATIVE.‌ ‌And‌ ‌find‌ ‌what‌ ‌MEDIA‌ ‌has‌ ‌been‌ ‌used‌‌                                 
effectively?‌ ‌ 
(2‌ ‌Groups‌ ‌had‌ ‌to‌ ‌make‌ ‌a‌ ‌15‌ ‌minute‌ ‌presentation‌ ‌each‌ ‌on‌ ‌the‌ ‌findings‌ ‌on‌ ‌Day‌ ‌2.)‌ ‌ 

‌ 
At‌ ‌last,‌ ‌he‌ ‌also‌ ‌took‌ ‌questions‌ ‌from‌ ‌the‌ ‌students‌ ‌and‌ ‌also‌ ‌enlightened‌ ‌them‌ ‌with‌ ‌his‌ ‌experience.‌‌He‌‌                                 
shared‌‌his‌‌experience‌‌of‌‌working‌‌with‌‌Nestlé’s‌‌Milkmaid‌‌product‌‌,‌‌and‌‌gave‌‌the‌‌students‌‌some‌‌valuable‌‌                               
insights‌ ‌on‌ ‌the‌ ‌game‌ ‌changing‌ ‌journey‌ ‌of‌ ‌Milkmaid.‌‌ ‌  

‌ 

DAY‌ ‌–‌ ‌2‌ ‌ 
29‌ ‌January,‌ ‌2021‌‌ ‌  

‌ 
Mr.‌‌Sam‌‌Rufus‌‌,‌‌an‌‌excellent‌‌communicator‌‌and‌‌a‌‌creative‌‌thinker‌‌,‌‌began‌‌the‌‌‘day‌‌2’‌‌with‌‌the‌‌powerful‌‌                                     
line-‌‌‘‌‌You‌‌can’t‌‌think‌‌creatively‌‌,‌‌if‌‌you‌‌can’t‌‌see‌‌things‌‌differently’.‌ ‌The‌‌first‌‌half‌‌was‌‌spent‌‌productively‌‌                                     
on‌ ‌the‌ ‌presentations‌ ‌of‌ ‌the‌ ‌student‌ ‌participants,‌ ‌who‌ ‌presented‌ ‌their‌ ‌own‌ ‌selection‌ ‌of‌‌                         
advertisements/social‌ ‌issue‌ ‌campaign‌ ‌that‌ ‌they‌ ‌found‌ ‌attractive‌‌and‌‌considered‌‌highly‌‌creative.‌‌Made‌‌                       
into‌‌6‌‌teams‌‌,‌‌the‌‌students‌‌turn‌‌by‌‌turn‌‌presented‌‌a‌‌range‌‌of‌ ‌advertisements‌‌and‌‌spoke‌‌extensively‌‌on‌‌                                   
the‌ ‌creative‌ ‌rendition,‌ ‌emotion‌ ‌and‌ ‌visuals‌ ‌of‌ ‌the‌ ‌selected‌ ‌advertisement‌ ‌.‌ ‌In‌‌the‌‌second‌‌half,‌‌after‌‌a‌‌                                 
quick‌‌revision‌‌of‌‌the‌‌lessons‌‌learned‌‌in‌‌day‌‌1,‌‌he‌‌delved‌‌deeper‌‌into‌‌the‌‌concept‌‌of‌‌‘Creativity’.‌‌With‌‌the‌‌                                     
help‌‌of‌‌a‌‌box‌‌,‌‌he‌‌explained‌‌how‌‌conventional‌‌way‌‌of‌‌thinking‌‌limited‌‌our‌‌ideas‌‌only‌‌to‌‌the‌‌box‌‌and‌‌the‌‌                                         
untapped‌‌potential‌‌of‌‌creative‌‌thinking‌‌existed‌‌only‌‌outside‌‌that‌‌box.‌‌He‌‌urged‌‌the‌‌students‌‌to‌‌tap‌‌into‌‌                                 
the‌ ‌world‌‌that‌‌existed‌‌outside‌‌their‌‌boxes‌‌of‌‌conventional‌‌thoughts‌‌and‌‌ideas‌‌,‌‌and‌‌to‌‌think‌‌out‌‌of‌‌the‌‌                                     
box.‌‌ ‌  

He‌‌also‌‌emphasized‌‌on‌‌why‌‌creative‌‌thinking‌‌is‌‌essential‌‌and‌‌how‌‌creative‌‌thinking‌‌is‌‌just‌‌another‌‌name‌‌                                 
for‌ ‌problem‌ ‌solving.‌‌He‌‌went‌‌on‌‌to‌‌explain‌‌how‌‌the‌ ‌problem‌‌solvers‌‌are‌‌actually‌‌the‌‌greatest‌‌creative‌‌                                 
thinkers,‌ ‌and‌ ‌a‌ ‌creative‌ ‌approach‌ ‌to‌ ‌any‌‌problem‌‌is‌‌essential‌‌to‌‌all.‌‌Elaborating‌‌on‌‌the‌‌three‌‌stages‌‌of‌‌                                   
creative‌ ‌thinking‌ ‌,‌ ‌he‌ ‌described‌ ‌Divergence,‌ ‌Convergence‌ ‌and‌ ‌Emergence‌ ‌as‌ ‌the‌ ‌three‌ ‌stages‌ ‌in‌ ‌the‌‌                             
process,‌‌whereby‌‌the‌‌beginning‌‌happens‌‌by‌‌diverging‌‌into‌‌a‌‌world‌‌of‌‌concepts‌‌and‌‌new‌‌ideas‌‌followed‌‌                               



by‌ ‌convergence,‌ ‌where‌ ‌bundle‌ ‌of‌ ‌concepts‌ ‌are‌ ‌funneled‌ ‌down‌ ‌to‌ ‌a‌ ‌few,‌ ‌and‌ ‌finally‌ ‌we‌ ‌arrive‌ ‌at‌‌                                 
Emergence,‌ ‌where‌ ‌we‌ ‌get‌ ‌the‌ ‌final‌ ‌outcome‌ ‌of‌ ‌the‌ ‌creative‌ ‌thinking‌ ‌process.‌‌ ‌  

After‌ ‌taking‌ ‌different‌ ‌viewpoints‌ ‌from‌ ‌the‌ ‌students‌ ‌on‌ ‌creative‌ ‌thinking,‌ ‌he‌ ‌explained‌ ‌how‌ ‌creative‌‌                           
thinking‌ ‌is‌ ‌done‌ ‌.‌ ‌Simply‌ ‌knowing‌ ‌the‌‌importance‌‌of‌‌creative‌‌thinking‌‌wasn’t‌‌enough,‌‌students‌‌had‌‌to‌‌                               
know‌‌the‌‌process‌‌to‌‌undertake‌‌to‌‌think‌‌creatively‌‌.‌‌That‌‌is‌‌when‌‌he‌‌began‌‌discussing‌‌about‌‌the‌‌‘Thinking‌‌                                   
Hats’‌‌,‌‌which‌‌serves‌‌as‌‌a‌‌team‌‌based‌‌problem‌‌solving‌‌and‌‌brainstorming‌‌technique‌‌that‌‌can‌‌be‌‌used‌‌to‌‌                                   
explore‌‌problems,‌‌solutions‌‌and‌‌uncover‌‌creative‌‌ideas‌‌which‌‌are‌‌usually‌‌overlooked‌‌by‌‌others.‌‌Speaking‌‌                           
on‌‌the‌‌‘White‌‌Hat’‌‌Thinking,‌‌he‌‌emphasized‌‌on‌‌the‌‌importance‌‌of‌‌prior‌‌research‌‌before‌‌starting‌‌with‌‌any‌‌                                 
project.‌ ‌Asking‌ ‌basic‌ ‌questions‌ ‌like‌ ‌‘‌ ‌What‌ ‌information‌ ‌do‌ ‌we‌ ‌have‌ ‌?,‌ ‌What‌ ‌information‌ ‌is‌ ‌missing‌ ‌?,‌‌                                 
What‌‌information‌‌would‌‌we‌‌like‌‌to‌‌add‌‌,etc.‌‌The‌‌‘Green‌‌Hat’‌‌on‌‌the‌‌other‌‌hand‌‌required‌‌creative‌‌effort.‌‌                                   
It‌ ‌dealt‌ ‌with‌ ‌the‌ ‌conception‌ ‌of‌ ‌new‌ ‌and‌ ‌alternative‌ ‌ideas.‌ ‌The‌ ‌‘Black‌ ‌Hat’‌ ‌or‌ ‌the‌ ‌‘caution‌ ‌hat’‌‌                                 
represented‌ ‌the‌ ‌criticism‌ ‌against‌ ‌any‌ ‌idea‌ ‌or‌ ‌concept.‌ ‌Its‌ ‌main‌ ‌function‌ ‌is‌ ‌to‌ ‌critically‌ ‌analyze‌ ‌the‌‌                               
proposed‌‌idea‌‌and‌‌prevent‌‌any‌‌mistake‌‌from‌‌happening.‌‌The‌‌last‌‌hat‌‌that‌‌Mr.‌‌Sam‌‌Rufus‌‌discussed‌‌was‌‌                                 
the‌‌‘‌‌Yellow‌‌Hat’,‌‌which‌‌stood‌‌for‌‌optimism‌‌and‌‌looked‌‌into‌‌the‌‌ways‌‌through‌‌which‌‌the‌‌conceived‌‌idea‌‌                                   
could‌ ‌succeed.‌‌ ‌  

‘Why‌ ‌not?’‌ ‌as‌ ‌described‌ ‌by‌ ‌Sam‌‌Rufus‌‌serves‌‌the‌‌basis‌‌of‌‌disruptive‌‌thinking.‌‌A‌‌way‌‌of‌‌thinking‌‌which‌‌                                   
moves‌ ‌beyond‌ ‌the‌ ‌normally‌ ‌constructed‌ ‌way‌ ‌of‌ ‌thinking.‌‌ ‌  

Further‌‌on‌‌‘‌‌Briefing‌‌and‌‌Game‌‌Planning’‌‌,‌‌the‌‌class‌‌learned‌‌what‌‌a‌‌creative‌‌brief‌‌stood‌‌for‌‌and‌‌how‌‌one‌‌                                       
could‌ ‌ask‌ ‌the‌ ‌‘6‌ ‌intrusive‌ ‌questions’‌ ‌while‌ ‌preparing‌ ‌a‌ ‌brief‌ ‌to‌ ‌make‌ ‌it‌ ‌effective‌ ‌.‌ ‌The‌ ‌questions‌ ‌are-‌ ‌ 

1. Where‌ ‌are‌ ‌we‌ ‌?‌‌ ‌  
2.  ‌Why‌ ‌are‌ ‌we‌ ‌where‌ ‌we‌ ‌are‌ ‌?‌‌ ‌  
3. Where‌ ‌do‌ ‌we‌ ‌wish‌ ‌to‌ ‌be‌ ‌?‌ ‌ 
4. Why‌ ‌do‌ ‌we‌ ‌wish‌ ‌to‌ ‌be‌ ‌where‌ ‌we‌ ‌wish‌ ‌to‌ ‌be‌ ‌?‌‌ ‌  
5. How‌ ‌shall‌ ‌we‌ ‌get‌ ‌there‌ ‌?‌‌ ‌  
6. How‌ ‌soon‌ ‌shall‌ ‌we‌ ‌get‌ ‌there‌ ‌?‌ ‌  

These‌ ‌questions‌ ‌help‌ ‌in‌ ‌creating‌ ‌a‌ ‌proper‌ ‌client‌ ‌brief‌ ‌which‌ ‌positively‌ ‌effects‌‌the‌‌process‌‌of‌‌strategic‌‌                               
planning‌ ‌for‌ ‌marketing‌ ‌and‌ ‌advertising.‌ ‌He‌ ‌ended‌ ‌the‌ ‌seminar‌ ‌by‌ ‌giving‌ ‌a‌ ‌project‌ ‌on‌ ‌marketing‌ ‌and‌‌                               
adverting‌ ‌plan‌ ‌for‌ ‌the‌ ‌Mass‌ ‌Communication‌ ‌students‌ ‌and‌ ‌a‌ ‌strategic‌ ‌plan‌ ‌for‌ ‌social‌ ‌communication‌‌                           
project‌ ‌for‌ ‌the‌ ‌Communication‌ ‌for‌ ‌Development‌ ‌students.‌‌ ‌  

‌ 

‌ 

DAY‌ ‌3‌ ‌ 
30‌ ‌January,‌ ‌2021‌ ‌ 

On‌‌the‌‌final‌‌day‌‌of‌‌the‌‌workshop,‌‌the‌‌students‌‌used‌‌the‌‌knowledge‌‌acquired‌‌from‌‌the‌‌previous‌‌days‌‌of‌‌                                   
the‌ ‌workshop‌‌to‌‌create‌‌new‌‌ideas‌‌and‌‌projects‌‌that‌‌didn’t‌‌necessarily‌‌follow‌‌any‌‌textbook‌‌knowledge.‌‌                             
The‌‌students‌‌of‌‌Communication‌‌for‌‌Development‌‌began‌‌the‌‌presentations,‌‌where‌‌one‌‌group‌‌developed‌‌                         



a‌ ‌Communication‌ ‌plan‌ ‌to‌ ‌launch‌ ‌“Education‌ ‌for‌ ‌skill.‌ ‌Skill‌‌for‌‌Earning”‌‌for‌‌the‌‌State‌‌of‌‌Assam‌‌and‌‌the‌‌                                   
other‌‌group‌‌discussed‌‌the‌‌idea‌‌of‌‌developing‌‌a‌‌communication‌‌plan‌‌to‌‌set‌‌up‌‌“Cooperative‌‌of‌‌Weavers‌                               
for‌ ‌direct‌ ‌marketing‌ ‌of‌ ‌Assam‌ ‌silk‌ ‌to‌ ‌Fashion‌ ‌designers‌ ‌and‌ ‌High-end‌ ‌customers.”‌ ‌While‌ ‌the‌ ‌Mass‌‌                             
communication‌‌students‌‌were‌‌split‌‌into‌‌two‌‌parts,‌‌two‌‌groups‌‌presented‌‌the‌‌marketing‌‌and‌‌advertising‌‌                           
plan‌‌of‌‌a‌‌fruit‌‌juice‌‌and‌‌the‌‌other‌‌two‌‌on‌‌the‌‌marketing‌‌and‌‌advertising‌‌plan‌‌of‌‌a‌‌new‌‌innovative‌‌safety‌‌                                       
product‌‌against‌‌COVID‌‌19.‌‌By‌‌performing‌‌a‌‌black‌‌hat‌‌thinking‌‌activity‌‌after‌‌every‌‌presentation,‌‌Mr.‌‌Sam‌‌                               
Rufus‌‌gave‌‌valuable‌‌remarks‌‌on‌‌each‌‌of‌‌the‌‌presentation.‌‌The‌‌students‌‌were‌‌also‌‌encouraged‌‌to‌‌analyze‌‌                               
and‌‌criticize‌‌the‌‌other‌‌projects.‌‌As‌‌the‌‌workshop‌‌approached‌‌the‌‌end,‌‌Mr.‌‌Sam‌‌Rufus‌‌concluded‌‌it‌‌with‌‌                                 
some‌ ‌fundamental‌ ‌ideas‌ ‌and‌ ‌concepts‌ ‌that‌ ‌the‌ ‌wanted‌ ‌to‌ ‌leave‌ ‌the‌‌students‌‌with.‌‌He‌‌spoke‌‌on‌‌how‌‌                                 
great‌ ‌advertising‌ ‌is‌ ‌a‌ ‌dialogue‌ ‌with‌ ‌the‌ ‌people‌ ‌,‌ ‌where‌‌a‌‌customer‌‌can‌‌be‌ ‌static‌‌but‌‌a‌‌consumer‌‌is‌‌a‌‌                                       
person‌ ‌with‌ ‌humanly‌ ‌qualities.‌ ‌He‌ ‌also‌ ‌quoted‌ ‌some‌ ‌great‌ ‌creative‌ ‌and‌ ‌communication‌ ‌experts‌ ‌and‌‌                           
delved‌ ‌upon‌ ‌the‌ ‌effectiveness‌ ‌of‌ ‌a‌ ‌communication,‌ ‌which‌ ‌is‌ ‌not‌ ‌necessarily‌ ‌defined‌ ‌by‌ ‌the‌‌                           
communication‌‌process‌‌but‌‌by‌‌the‌‌response.‌‌Creative‌‌thinking‌‌and‌‌creative‌‌innovation‌‌could‌‌even‌‌lead‌‌                           
of‌ ‌migration‌ ‌of‌‌markets.‌‌He‌‌specifically‌‌emphasized‌‌on‌‌understanding‌‌that‌‌creative‌‌thinking‌‌alone‌‌was‌‌                           
not‌‌enough,‌‌but‌‌an‌‌attitude‌‌towards‌‌problem‌‌solving‌‌and‌‌connecting‌‌dots‌‌was‌‌extremely‌‌crucial.‌‌Finally,‌‌                             
the‌‌coordinator‌‌of‌‌the‌‌workshop‌‌Dr.‌‌Anjuman‌‌Borah‌‌presented‌‌her‌‌vote‌‌of‌‌thanks‌‌to‌‌Mr.‌‌Sam‌‌Rufus‌‌and‌‌                                   
also‌ ‌to‌ ‌the‌ ‌students‌ ‌for‌ ‌making‌ ‌this‌ ‌seminar‌ ‌into‌ ‌a‌ ‌highly‌ ‌interactive‌ ‌and‌ ‌productive‌ ‌event.‌ ‌ ‌   

‘‌As‌‌a‌‌participant‌‌of‌‌the‌‌C‌‌Drive‌‌workshop,‌‌I‌‌feel‌‌this‌‌was‌‌an‌‌excellent‌‌workshop‌‌which‌‌enlightened‌‌us‌‌and‌‌                                     
cleared‌‌our‌‌doubts‌‌as‌‌well.‌‌It‌‌enriched‌‌us‌‌with‌‌the‌‌essence‌‌of‌‌creative‌‌thinking.‌‌I‌‌would‌‌like‌‌to‌‌thank‌‌MCJ‌‌                                       
department,‌ ‌TU‌ ‌for‌ ‌this‌ ‌wonderful‌ ‌initiative.’‌ ‌-Anubhuti‌ ‌Dutta,‌ ‌student‌ ‌of‌ ‌MA‌ ‌MCJ,‌ ‌TU‌ ‌ 

‘It‌‌was‌‌an‌‌insightful‌‌event‌‌that‌‌encouraged‌‌us‌‌to‌‌think‌‌critically‌‌and‌‌present‌‌our‌‌ideas‌‌creatively.‌‌I‌‌extend‌‌                                   
my‌‌heartfelt‌‌thanks‌‌to‌‌the‌‌department‌‌and‌‌Sam‌‌sir‌‌for‌‌making‌‌this‌‌possible.‌‌I‌‌am‌‌sure‌‌I‌‌will‌‌benefit‌‌from‌‌                                       
this‌ ‌seminar‌ ‌in‌ ‌the‌ ‌years‌ ‌to‌ ‌come.’-‌ ‌Hemasri‌ ‌Mishra,‌ ‌student‌ ‌of‌ ‌MA‌ ‌C4D,TU‌‌ ‌  

‘While‌ ‌everyone‌ ‌emphasizes‌ ‌on‌ ‌the‌ ‌need‌ ‌to‌ ‌think‌‌creatively,‌‌Sam‌‌Sir‌‌showed‌‌us‌‌the‌‌path‌‌to‌‌be‌‌able‌‌to‌‌                                     
think‌ ‌creatively.’-‌ ‌Akanshya‌ ‌Bhagabati,‌ ‌student‌ ‌of‌ ‌MA‌ ‌MCJ,‌ ‌TU‌ ‌ 
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