
 
 

Course Structure and Syllabi 

Core Course : RP799: Research and Publication Ethics  ( L-2, T-0, P-0, CH-2, CR-2) 

The course on Research and Publication Ethics be offered compulsorily to all Ph.D. 
students as course work of the Ph.D. programme w.e.f. the academic session 2020-21.  

About the course:  

The course has total of 6 units focusing on basics of philosopy of science and ethics, 
research integrity, publication ethics. Hands-on sessions are designed to identify 
research misconduct and predatory publications. Indexing and citation databases open 
access publications research metrics( citations, h-index, Impact Factor, etc.) and 
plagiarism tools will be introduced in this course.  

Evaluation: 

Continuous assessment will be done through tutorials, assignments, quizzes and group 
discussions. Weightage will be given for active participation. The final written 
examination will be conducted at the end of the course. 

Unit 1: Philosophy and Ethics 

1. Introduction to philosophy, definition, nature and scope,  concept, branches 
2. Ethics, definition, moral philosophy, nature of moral judgements and reactions 

Unit 2: Scientific conduct 

1. Ethics concerning science and research 
2. Intellectual honesty and research integrity 
3. Scientific misconduct, falsification, fabrication and plagiarism 
4. Redundant publications, duplicate and overlapping publications and salami 

slicing  
5. Selective reporting and misrepresentation of data  

Unit 3: Publication Ethics 
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Unit 4: Open access publishing  

Unit 5: Publication misconduct  

 

Unit 6: Data Base and research Metrics   

 

 

 



SECOND SEMESTER 
CORE COURSES 

Course Code: BA 581 
Name of the Course:  RESEARCH METHODS IN BUSINESS 

(L 3-T 0-P 0 - CH 3 – CR 3) 
 
 
UNIT 1: Introduction to Research 
 
Introduction to Research and Statistics: Role of Research in Business, Value of information, Cost of 
information, Ethics in Research. 
Research Process, Decision to undertake research, Introduction to Research Design, Types of research. 
 
UNIT 2: Sources of Data 
 
Sources of Data, Sources of Secondary data in India, How to evaluate sources of secondary data. 
Scales of Measurement, Validity and reliability 
 
UNIT 3: Methods of primary data collection 
 
Observation: Different types of observation, Criteria of selection of an ideal method in different 
situations,Self Reported Data. 
Qualitative Research Methods: Focus group, behaviour mapping, consumer journey, Delphi study, 
extreme users’ interview 
Quantitative Research Methods: Various types of Interviews: Mail Interview, Person to Person 
Interviews, Telephonic Interviews. 
Data collection using electronic interface like the Internet. 
Pilot survey and how to conduct one 
 
UNIT 4: Questionnaire 
 
Components of the questionnaire, steps in questionnaire design, Question content, Response format- 
Open ended question Vs. Multiple choice questions including various types for question formats. 
Question wordings – various principles thereof. Common blunders while designing Questionnaires, 
Creative questionnaire design. 
 
UNIT 5: Sampling 
 
Population defined, Sampling Frame, Sampling Vs. Census, Steps in selecting a sample. 
Various types of Sampling Methods – 
Probabilistic: Simple Random Sampling Stratified Random Sampling, Cluster Sampling. 
Non Probabilistic: Convenience Sampling, Judgment Sampling and Quota Sampling. Dangers of using 
Non Probabilistic Sampling procedures. 
Sample Size determination. 
Concepts of errors in research – Sampling and Non sampling errors and measures to reduce errors. 
 
UNIT 6: Data Analysis and Reporting 
 
Introduction to Data Analysis, Introduction to SPSS package.  
Data Processing: Editing, Coding, Decoding, and Data Entry 
Hypothesis formulation. Hypothesis Testing, type I error, type II error 
Univariate Data Analysis Techniques: t-test (independent sample t- test, one sample t-test) 
Bivariate Data Analysis Techniques: Chi Square, Z- test for difference between means, Paired Sample T 
test (t- tests for difference between means) 
Introduction to Multivariate Data Analysis Techniques 
Research Report Writing: The format, Bibliography. 
 
Text Book: 

1. N K Malhotra: Marketing Research: An Applied Orientation, 5th edition, Prentice Hall 
 

Reference: 

1. R I Levin & D S Rubin : Statistics for Management, 7th Edition, Pearson. 
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